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Nielsen Circulation in Baltimore City and County!

W-I-T-H’s weekly audience in the highly con-
centrated City and County of Baltimore is

230,530 families— more than any other station

1in town!

When you combine this big audience with
W-I-T-H’s low, low rates, you get the lowest
cost-per-thousand of any advertising medium in
Baltimore. Let your Forjoe man give you the

whole story!

IN BALTIMORE THE BIG BUY IS

\

Tom Tinsley, President R. C. Embry, Vice-President

Represented by Forjoe & Co.



The South’'s FIRST TV Station
is Richmond’s ONLY TV Station!

MAXIMUM
POWER

100,000 WATTS MAXIMUM CHANNFL 6
FAALR RICHMOND. VA.
HEIGHT

1049 FEET v

CONNECTER
WITH ABC
AND CBS

From Richmond. Virginia's capital city, WTVR, "“the wide area station”,
provides coverage in 70 surrounding counties—including a 100 microvolt or better certified
measured signal in Norfolk, Virginia. Serving over 493.000 set owners, WTVR offers

a combination of Power-Packed Coverage, Fabulous Ratings (average nighttime

ratings 63.9). and Local Program Know-How that spells R-E-S-U-L-T-S.

Over 200 regular weekly sponsors use this WTVR success formula. Enough said?

WMBG AM  WCOD FM WTVR TV
First Station of Virginia _%J;r
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A Service of HAVENS & MARTIN, INC. ﬂﬁﬂf‘}:‘,,}fﬁ 2= 2
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Personalized service by BOB ENGLES, GEORGE TAYLOR

| HEADLEY-REED
— OR ANY yettell-Carter, Boston
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Published every Monday, with Yearbook Numbers (53rd and 54th issues) gublished in January and July by BroabcastiNe PUBLICATIONS, INC., 1735
DeSales St., N.W., Washington 6, D. C. Entered as second class matter March 14, 1933, at Post Office at Washington, D. C., under act of March 3, 1879.
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TV Area TV Sets " ]
New York 4,730,000 ‘ 316,000 Watis
Philadelphia 2,094,852
Detroit 1,553,200
Pittsburgh 1134110 NBC . CBS . DuMont
; WGAL-TV's 316,000-watt signal on Channel 8 beams a clear

Chicago 2,255,000
Boston 1,308,362
picture from its mountaintop transmitter location to a wide area

Los Angeles 2,107,168
Cleveland 1,195,000 LANCASTER, PENNA.
which collectively creates the tenth largest TV market in the Na-

1
2
3
4
5
6
7
8
9

M'I K tion. Stations in only nine other areas reach more television sets
|wu'u ee 774:503 than those in the WGAL-TV Channel 8 Mighty Market Place.

Washington,D.C. 741,000

Cincinnati 724,140 STEINMAN STATION  Clair MCCO”OUgh, Pres.

Indianapolis 663,000 Representatives:

MEEKER TV, INC. 0. . oo

Channel 8 Mighty Market Place

Harrisburg  Lebanon  Hanmover  Gettysburg  Chambersburg  Waynesboro Frederick ~ Westminster  Canlisle Sunbury Martinsburg
York Reading  Pottsville Hazleton Shamokin Mount Carmel  Bloomsburg Lewisburg Lewistown  Lock Haven  Hagerstown
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CARBON COPIES DUE e Look for imita-
tions of The 364,000 Question, sponsored
by Revlon on CBS-TV, to hit air soon.
Smash success of Question has sent several
advertisers, including one of tv’s biggest
spenders, scurrying in search of similar
shows.

BeT

MEANWHILE, Tuesday 10:30-11 p.m.
period—following The $64,000 Question
on CBS-TV—is one of most sought-after
in tv. Aluminum Co. of America has
option on period for possible placement of
My Favorite Husband (see story page 33).
If Alcoa lets time go, CBS-TV has other
sponsors waiting in line.

BeT

MINUTE AFTER MIDNIGHT e Strike
of 10,000 members of Screen Actors Guild
throughout U. §. against producers of tv
entertainment films will begin 12:01 a.m.
Fricay, Aug. 5. It will be announced pub-
licly by SAG oflicials Tuesday. Production
of film commercials not involved. Pro-
ducers will stand firm against any extra
payment to actors on first re-runs, particu-
larly in view of new demands by other
labor groups for cut of tv melon.

BeT

VITAPIX, station-owned film program-
sales group, may seek to expund number
of station stockholders. One reason: Deal
with  national advertiser recently fell
through because Vitapix could deliver only
59 siations.

BeT

GRAVY TRAIN DERAILED e Sad story
current among tv writers is that film
packaging of both network and independ-
ent shows has put quick end to insertion
of free commercial plugs in script material,
for which some writers for years have
beenn getting silent side monev or gifts.
Potential re-run of films for various spon-
sors has. forced producers to be cxtra cau-
tious about identifying products in shows.

BeT

FLORIDA Citrus Conunission, Lakeland,
Fla., through Benton & Bowles, New York,
placing television spot anncuncenent cam-
paign using daytime minutes and nighttinie
station identifications in 65 markets for
52 weeks, effective Sept. 18. Ruadio budget
may go into neiwork or spot, but plans
are still undecided.

BeT

NO RIDERS ¢ Futile cleventh hour efforts
were made last week to attach as rider
to kill to amend 309 (c¢) of Communica-
tions Act (to give FCC discretion in setting
hearings on economic prolests) provision
to prevent FCC from discriminating against
newspapers in station ownership. Bill to

BROADCASTING ® TELECASTING

closed circuit

this end (S 2321) was introduced month
ago by Sens. Hayden (D-Ariz.) and Cape-
hart (R-Ind.) [BeT, June 27].

BeT

PROPONENTS of anti-newspaper discrim-
ination amendment, ir's understood, sought
to attach Hayden-Capehart bill as rider
when it appeared that 309 (c¢) might zip
through Senate as it had in House. News-
paper interests, it was reported, urged this
action but it was knocked down onr ground
that issue was “controversial,” that Senate
membership had not been adequately in-
doctrinated and hence it might kill 309 (c)
amendment in adjournment crush.
Whether strategy would work was still
problematic late Friday. Senate had not
acted at press time (see story page 78).

BeT

OKLAHOMA WANTS BIG TEN e Okla-
homa Oil Co., fast-stepping tv advertiser
in Chicago area market, is reportedly in-
terested in sponsoring Big Ten NCAA
football telecasts this fall, once CBS-TV
irons out sponsor alignment involving east-
ern teams. Network is handling deal direct-
ly. (Big Ten filmed highlights are being
syndicated this year through Sportsvision
Inc.) Heavy on baseball radio-tv this
season, Oklahoma wants to extend sports
coverage and to go into feature film field.
Firm already has signed for 1955 Notre
Dame Irish Football Network broadcasts
on WCFL Chicago.

BeT

EXTENT 1o which radio is expanding in
contrast to tv indicated in last week's
FCC qactions (final session prior to August
recess). Box score shows there were 19
new am’s granted (mainly in secondary
markets); 12 given modified and improved
Jacilities; four new station applications set
for hearing and three designated for hear-
ing on modifications. There were two fm
conunercial grants; two non-commercigl
fm grants. In tv, there were four transfers,
one hearing order and one shift in channel
assignment after rule-making.

BeT

BISHOP'S HEAVY BUYING e Hazel
Bishop Inc., New York, will sponsor half
of Monday, Wednesday, Friday quarter-
hour segments of both Brighter Day and
Second Mrs. Burton on CBS Radio cf-
fective early in August. This radio splurge
is in addition to Wendy Warren buy,
across board, on CBS Radio. Cosmetic firm
is also considering using largest television
spot campaign in its history, with heavy
saturation, next fall. Raymond Spector
Inc.,, New York, is agency.

BeT

ORGANIZED effort to convince FCC that
answer 10 television allocations problem
lies in use of directional antennas and

cutting down of separations and powers, in
lieu of selective de-intermixture, is being
talked up in Washington. Number of
members of Senate Interstate Commerce
Committee have been lectured on this ap-
proach, described essentially as “single
market coverage.”

BeT

JOB OPEN e With resignation of Sidney
Davis as majority counsel of Senate Com-
merce Committee’s tv investigation, all
sorts of speculation developed as Con-
gressional session was about to wind up.
Name of former FCC Comr. Frieda B.
Hennock cropped up as possible “consult-
ant” to committee rather than as successor
to Davis. Others mentioned, with or with-
out endorsement, were Benedict P. Cottone,
former FCC general counsel and Joseph
M. Kittner, who Aug. 1 becomes assistant
chief of FCC’s Safety & Special Services
Bureau after having served in same posi-
tion for several years in Broadcast Bureau.
Chairman Magnuson has indicated ap-
pointment will be made prior to start
of hearings next January.

BeT

HILLS BROS. CO. (Dromedary cake
mixes), New York, adding 30 television
markets to its present spot list, and in
addition will sponsor Wednesday night
portion of Amos ’'n’ Andy on CBS
Radio. Tv spot campaign starts early in
August and runs through end of year.
Radio sponsorship begins Aug. 17. Agency
is Ted Bates Inc., New York.

BeT

COLOR PACKAGE ¢ WREC-TV Mem-
phis (ch. 3) has contracted with RCA for
complete transmitter-antenna-color pack-
age (Ideco tower) running about $500,000.
Station, with target date of Dec. 4, will be
CBS affiliated and represented nationally
by Katz. Network one-hour class A rate
will be in neighborhood of $900.

BeT

WHEN FCC Chief Accountant William
l. Norfleet retires in September after 19
years in post, word going around cor-
ridors is that Commission will abolish
Office of Chief Accountant. Other mem-
bers of that staff will be parceled out to
various bureaus, according to scuttlebutt.

BeT

DEAN’S LIST * With appointment of four-
man top “committee” to conduct its study
of networks (see story page 76) FCC is
now looking for outside attorney to head
up, investigatory staff. With only $80,000
appropriated for study, Commission is
looking for someone of stature to handle
short-term assignment—probably dean of
major law school, preferably one with
some communications and administrative
law background.

August 1, 1955 o
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Biggest Coverage

Highest Ratings

Pick the biggest helping and the favorite
dish when you want to tempt the viewers
of Oregon and Southern Washington.

Only KOIN-TV’s maximum power gives
you the full 30-county, billion-and-a-half
dollar Portland Market.

Only KOIN-TV guarantees absolute
leadership in ratings. Check this latest June
1955 ARB for Portland :

Top Shows: KOIN-TV has 13 of the top
16 weekly shows and 8 of the top 10 multi-
weekly shows.

Top Averages: KOIN-TV leads every
morning, afternoon, evening . . . every day
of the week.

Top Audience: KOIN-TV dominates in
total audience for the week—63% more
audience than station B—115%, more than
Station C.

To sell the Portland, Oregon Market
pick Six—pick KOIN-TV.

KOIN-TV

You SCOOP the whole
30-county Portland,
Oregon Market

THE BIG
MR. SIX
IN THE WEST

PORTLAND, ORE.
CHANNEL 6

Represented Nationally by CBS Television Spot Sales

August 1, 1955
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Tv Film Producers Plan
To Meet Strike by Guild

PRODUCERS of entertainment films Friday
stepped up plans to meet nationwide strike of
Screen Actors Guild this week as flood of bal-
lots at SAG headquarters in Hollywood indi-
cated overwhelming vote for walkout. Also
facing producers is demand of new labor groups
for cut of gross receipts from tv packages.

SAG spokesman said Friday 5,000 ballots
showed 98% favored strike against producers.
Balldt deadline was last night (Sun.). Strike
would not affect production of tv film com-
mercials or theatrical, industrial or education
films.

Issue is principle of more money for actors
out of first tv re-runs. Actors now get 100%
of re-run payments for second through fifth re-
runs but producers argue their whole opera-
tion is based on first re-run profit. Negotiations
underway for weeks between SAG and Al-
liance of Tv Film Producers and Assn. of Mo-
tion Picture Producers. Current pact expired
July 20.

Producers being badgered for 5% of gross
by Teamsters Local 399 and Laborers Local
724, latter affiliated with International Hod
Carriers. Similar move made earlier by IATSE
Cameramen’s Local 659, it’s understood.

Major tv film producers are active in filming
fall programs. Some have substantial backlogs
on shelf and could hold out year or more but
others would be hit within weeks. Tv network
sources show little concern over SAG strike.

NBC Plans Expansion
Ot World News Coverage

PLANS for expansion of worldwide news cov-
erage of NBC News were announced Friday
by Davidson Taylor, NBC vice president in
charge of public affairs. Plan was actually
launched by Mr. Taylor when he met with
network’s Furopean news staff in Lausanne,
Switzerland, July 24-25 at conclusion of Geneva
conference.

In attendance at session were: Romney
Wheeler, Edwin Newman and Guy Blanchard
of London bureau; Robert McCormick, sched-
uled to move to Washington from Bonn today
(Monday)}; Gerhardt Stindt, Berlin; Frank
Bourgholtzer, due to replace Mr. McCormick
in Bonn; Leif Eid and Paul Archicard, Paris,
and Merrill Mueller and Robert Hecox, Rome.

Plan will center on search for new and more
interesting material for network's regular news
shows. William R. McAndrew, NBC director
of news, told commentators foreign news
staffers will be busier than ever before, gather-
ing not only spot news but “new types of
malerial” stressing feature angles for Ameri-
can listeners and viewers.

Avis Plans Radio Spots

AVIS-Rent-a-Car, newest competitor to long-
established Hertz-Rent-a-Car firm, is turning to
radio spot announcement campaign starting on
varied dates in August. Entire schedule will
run in about 15 markets, mostly major cities
where firm has opened quarters. N. W, Ayer
& Son, New York, is agency placing 13-week
announcements.

BROADCASTING ® TELECASTING

ot deadline

CROSLEY PLANS

CROSLEY Radio & Tv Receivers, Cin-
cinnati, has appointed Compton Adv.,
New York, to handle its advertising ef-
fective immediately, according to W. A.
MacDonough, director of advertising and
sales promotion for Crosley and Bendix
Home Appliance Division of Avco Mfg.
Co. Mr, MacDonough said new agency
would prepare comprehensive program
aimed at mass consumer advertising ap-
proach for new Crosley radio-tv line
which will be introduced shortly. He
also indicated campaign would be broad-
est for radio-tv line. Earle Ludgin, Chi-
cago, will continue to handle Crosley
appliances and Bendix laundry. Compton
appointment is said to involve in neigh-
borhood of $2.5 million in billings.

Sweeney Blames Radio Ills

On ‘Nickel Limit’ Promotion

RADIO’S growth has been blocked largely be-
cause of “the penny ante, nickel limit, ‘Cheap
John' attitude toward selling and sales pro-
motion costs.”

This indictment was made by Kevin Sweeney,
president of RAB, in speech before group of
Southern California broadcasters in Los An-
geles. He urged stations to abandon this “sui-
cidal” attitude, and outlined following five-
point plan to increase sales:

“Add more salesmen to properly cover your
prospects; do some consistent promotion—at
least weekly direct mail to your prospects;
equip your sales staff with a comprehensive
presentation on the station they have to sell;
send your salesmen out knowledgeable about
the advertising problems of the principal retail
businesses; support financially the industry’s
joint selling efforts like RAB and regional
associations.”

New Richmond Station

WLLY Richmond, Va., to start program tests
tomorrow following FCC authorization Friday.
Station will operate on 1320 kc daytime with
1 kw power. Louis Adelman, formerly opera-
tions chief of American Forces Network in
Europe and Africa, is president, treasurer and
majority stockholder. Assistant manager in
charge of sales is Dee Deering.

GAG'S NO JOKE

BRITISH gag-rule which prohibits dis-
cussions on radio-tv of matters to be
discussed in Parliament within two weeks
was made official by government last
week. It had been in effect on BBC since
1948 by agreement of Conservative and
Labor parties. Rule, which also prevents
Members of Parliament from speaking on
radio-tv on matters pending before legis-
lative body, will be in effect on commer-
cial tv facilities scheduled to start in
September.

» BUSINESS BRIEFLY

TELECHRON’S ‘TODAY' ¢ Telechron Inc.
(electric clocks), Ashland, Mass., will sponsor
porticn of Today on NBC-TV, starting Sept.
7. N. W. Ayer & Son, New York, is agency.

TWO BUY GODFREY & Two advertisers,
American Home Foods (Chef Boy-Ar-Dee) and
Hartz Mountain pet food, will sponsor por-
tions of Arthur Godfrey morning show on CBS.
American Home Foods picks up five weekly
quarter-hour segments of simulcast portion that
Toni Co. drops Aug. 30 while Hartz Moun-
tain food takes over radio segment of show.
Agency for latter advertiser is George Heart-
man, Chicago. Young & Rubicam, New York,
services AHF.

WHITMAN ON TV ® Whitman Candies, Phila-
delphia, buying nighttime Class A station
identifications effective Sept. 26 in 46 tv markets
for 13 weeks. N. W. Ayer & Son, New York,
is agency.

HEALING SERIES RENEWED ¢ Dr, Thomas
Wyatt, Portland, Ore., has renewed Wings of
Healing over ABC Radio (Sun., 2:30-3 p.m.
EDT), starting Aug. 21. Agency: Century
Adv., Portland.

WILLARD TAKES THREE e Willard Storage
Battery Co., Cleveland, has signed for three
participations weekly on Mutual’'s “Multi-
Message” programs {Mon.-Fri,, 8-8:30 EDT),
starting Aug. 29. Agency: Meldrum & Few-
smith, Cleveland.

SPORTS PURCHASE ® General Cigar Co,,
N. Y., has bought one-quarter of coverage of
58 fall and winter sports events to be played
at Madison Square Garden and telecast by
WPIX (TV) New York, starting Oct. 29.
Agency: Young & Rubicam, N. Y.

FAIR PROMOTES e In first substantial broad-
cast effort, Morris County (N. J.) Fair has
bought two-week schedule of one-minute par-
ticipations in WRCA New York programs,
starting Aug. 7 and ending Aug. 20. Commer-
cials to promote fair, to be held Aug. 15-20.

GM Plans More "World’

GENERAL MOTORS Corp., Detroit, which
already has signed for one-third sponsorship
of NBC-TV's Wide, Wide World (alternate
Sun., 4-5:30 p.m. NYT), starting in fall, re-
ported to have taken option for remaining two-
thirds of program. Advertising will be on be-
half of two GM divisions, still undetermined.

New Agency in Los Angeles

FORMATION of Goodman-Anderson Adv.
Agency, Los Angeles, announced Friday by
Mort Goodman, former head of his own
agency, and Robert Anderson, previously ac-
count executive with Stodel Agency. New firm
is located in present Goodman headquarters,
614 S. San Vicente Blvd., Los Angeles. Among
radiotv accounts will be Nic-L-Silver Battery
Co., major West Coast tv advertiser which
switches from Stodel Agency Sept. 1. Holly-
wood Tv Service, Republic Pictures subsidiary,
is another Goodman-Anderson account.
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America's greatest test market, with more than $850,000,000
in food and drug sales. . .greater than 35 individual states!
Candidly, we can't claim all the credit for developing this
sales picture, but the most respected "buy-line" in Upstate

New York is WHEN-TV and WHEN RADIO!

! Meredith Stations
REPRESENTED NATIONALLY BY KATZ AGENCY

Page 8 ® August 1, 1955
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FCC Action Now Awaited
In Rochester Ch. 10 Case

BIG question circulating among broadcast ob-
servers Friday was whether FCC was going to
move to take ¢h. 10 sharetimers WHEC-TV and
WVET-TV Rochester, N. Y., off air in com-
pliance with U. S, Court of Appeals ruling last
Thursday (see story, page 79). Doubt expressed
by some that stations would actually have to go
dark.

Court said Gordon P. Brown, WSAY
Rochester, was entitled to hearing on protest
against 1952 grant. Present rule requires pro-
tested grant be stayed pending hearing and
decision on protest. This would be left to dis-
cretion of Commission under pending revised
rule, already passed by House and recom-
mended by Senate Commerce Committee.

Decision Thursday galvanized supporters of
revised Sect, 309(c) into action on Capitol Hill.
Court ruling on Rochester pointed to as “hor-
rible” example where citizens of Rochester
would be deprived of ch. 10 signals.

FCC commissioners and executives were
happy about portion of court’s finding which
said that expedited procedures instituted after
freeze lifting were legal. Court said FCC could

establish own procedures and they can’t be -

counted arbitrary if applied to all. FCClers also
found cause for satisfaction in court’s denial of
Mr, Brown’s attempts to force Commission to
accept his late application. Mr. Brown had filed
for ch. 10 six days after FCC’s grant was made.

FCC Calls for New Briefs
in Fort Wayne Tv Case

FCC Friday asked parties to Fort Wayne ch.
69 case to file briefs on what effect if any
death of Paul V. McNutt has on final decision
issued by FCC late in 1954 favoring grant to
WANE and denying Anthony Wayne Broad-
casting Co, (comprising Mr. McNutt and James
Fleming). Latter carried case to U. S. Court
of Appeals, which last June told FCC to reopen
record to take cognizance of Mr. McNutt’s
death [BeT, June 20].

One point which caused FCC to find against
Anthony Wayne application was relationship
of Messrs. McNugt and Fleming to Fort Wayne
Journal Gazette and News Sentinel, which have
joint advertising rates. This was counted as fac-
tor against Anthony Wayne application. Mr.
McNutt’s death may change this factor in FCC
decision, court ruled, and ordered Commission
to reconsider.

Granik, Cook Push Effort
To Obtain Florida Outlet

EFFORTS were pursued Friday by Theodore
Granik and William H. Cook to force W.
Wright Esch to sell them WMFJ Daytona
Beach, Fla., along with permit for ch. 2 there.
Messrs, Granik and Cook, principals in WINO-
TV (ch. 5) West Palm Beach, filed protest with
FCC to grant of sale of WMFJ by Mr. Esch
to another group, Harold Kaye and Emile J.
Arnold [BeT, July 4].

Protestants claimed Mr. Esch in October
1954 offered them 60-day option to buy WMF]J
and ch. 2 permit, but when they tried to exer-
cise option in December Mr. Esch refused to
sell and later denied existence of valid agree-

BROADCASTING ® TELECASTING

at deadline

SAVING'S COLOR

ENTRY of U. S. Savings & Loan Foun-
dation, Philadelphia, into network tele-
vision reportedly is set for early Janu-
ary, with participation by foundation in
NBC-TV’s Sunday night Color Spread
program. Foundation’s advertising up to
present largely has been concentrated in
magazines. Agency is McCann-Erick-
son, N. Y.

ment, according to protest. Reproduction of
formal option agreement was filed with protest.

Messrs. Granik and Cook took case to court
in Volusia County, Fla., last June asking court
to force sale to them. In interim, Mr. Esch
sold WMF]J to Messrs. Kaye and Arnold. Pro-
test asked that sale be stayed and designated
for hearing or that Commission await outcome
of court suit before taking action on sale.

WTOP Washington Objects
To WIBK Detroit on 1500 kc

WTOP Friday filed objection with FCC to oper-
ation of WIBK Detroit on 1500 k¢ until such
time as latter station can assure protection to
nighttime signal of WTOP (1500 ke, 50 kw).
Detroit station (1490 kc, 250 w) holds permit
to operate on 1500 k¢ with 10 kw day, 1 kw
night.

WTOP charged that WJIBK permit includes
engineering protection to its signal. These re-
quirements have not been met, WTOP said,
and cited monitoring readings provided by
WIBK which showed that interference resulted
from signal. WIBK quest to operate on 1500
ke goes back to April 1952 when it was granted
permit for this frequency with 10 kw day and
5 kw night. Because of nighttime interference
with WTOP, permit was later changed to specify
1 kw night along with conditions for WTOP
signal protection.

KTLA (TV) Severs Welk Show
In Commercial Policy Dispute

AFTER DISPUTE involving right of talent to
have voice in station’s use of commercial time
during mid-program station breaks, Klaus
Landsburg, vice president-manager of Para-
mount’s KTLA (TV) Los Angeles, Friday
announced cancellation of 4-year-old Lawrence
Welk “Champagne Music” full-hour remote on
ground Mr. Welk refused to recognize contract.
Court action expected which may set pattern
for station break policy elsewhere. .

Welk agent told BeT KTLA inserted com-
mercial for different advertiser at ID time,
violating new pact governing Friday night show
sponsored by Dodge Dealers. In early July
Welk began Saturday night remote on ABC-
TV for Dodge, blacked out in Los Angeles be-
cause of KTLA program.

Margaret Truman on ‘Monitor’

MARGARET TRUMAN signed by NBC Radio
as travel correspondent for broadcast on trip
abroad on Monitor, NBC weekend radio
service, effective last weekend.

PEOPLE

HARRY STONE, pioneer Nashville radio
broadcaster who later was with Texas and Ari-
zona tv stations, named director of television
at WSIX-TV Nashville. Mr. Stone was Nash-
ville’s first radio announcer at old WCBQ. At
WSM Nashville, where he was general man-
ager, he started many stars on the road to
national fame.

GEORGE DIEFENDERFER JR., formerly
with Paul H. Raymer Co., Chicago, station
representative, appointed sales manager of
WISH-AM-TV Indianapolis.

NORMAN M. BANKART, service representa-
tive on United Airlines account at N. W. Ayer
& Son, Chicago, appointed vice president.

ROSS D. SIRAGUSA JR., formerly with Ap-
pliance Distributors Inc., subsidiary of Admiral
Corp., and sales supervisor in San Francisco
branch, appointed assistant sales manager of
Admiral's Television Div.

JOSEPH W. DREHER, employe relations staff,
cathode ray tube sub-department, General Elec-
tric Co., Syracuse, N. Y., appointed manager of
engineering administration. CHANNING
DICHTER, supervisor of materials and proc-
esses development, named manager of indus-
trial and military product engineering.

CLINTON B. WOOD JR., assistant advertis-
ing manager, U. S. Rubber Co., and JEROME
ENTIS, Russell W, Allen Co., join Young &
Rubicam, N. Y., in contact department.

CLORIA VOTSIS, editor with Skye Publica-
tions, N. Y., has been named West Coast repre-
sentative of new Hollywood office of Ursula
Halloran & Assoc., N, Y., public relations firm.

RCA Ships Color Cameras

SHIPMENT of three Vidicon color film cam-
eras to KCRA-TV Sacramento (ch. 3) and one
to WCAU-TV Philadelphia (ch. 10) reported
by RCA Friday. RCA also said WXEX-TV
Petersburg, Va. (ch. 8), was now scheduled to
go on air Aug. 6, WHIS-TV Bluefield, W. Va.
{ch. 6}, on Aug. 12, and CJON St. Johns,
Newfoundland, on Aug. 5 instead of July 30
as scheduled earlier.

WRCA, WCBS Presentation

AS EVIDENCE of radio’s solidarity despite
keen competition between stations, WRCA and
WCBS New York will make joint presentation
Thursday to salesmen of Libby, McNeill &
Libby, which shortly will launch advertising
campaign on stations. Instead of separate pres-
entations, it was decided that Max Buck, di-
rector of merchandising and sales promotion
for WRCA, would outline merchandising activi-
ties to be conducted by both outlets, and Henry
Untermeyer, sales manager of WCBS, provide
details of advertising copy to be carried on
stations.

Avram M. Mann

AVRAM M. MANN, 61, m.c. on numbsr of
Yiddish-language broadecasts on WEVD New
York, died in crash of El Al Israel airliner
shot down in Bulgaria Wednesday, according
to list published Friday. He had been asso-
ciated with station for five years in freelance
capacity.

California Outlet Sold

KHUB Watsonville, Calif., sold to William W.
Morgan, of Des Moines, Iowa, by Patrick H.
Peabody, president, for $55,000 subject to FCC
approval. Transaction handled by Blackburn-
Hamilton Co. KHUB was founded in 1930.
It operates with 250 w power on 1340 kc.
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the week in brief

IS COLOR TV UPON US?

Just about, says NBC-RCA, whose
fall program plans are five times over
last year. Not so, say the major-
ity of set manufacturers, who don't
plan much activity until the market
grows . 934 o 31

WESTINGHOQUSE SEWS UP ELECTIONS

On CBS radio and tv, at least. It puts
up 85 million to follow the campaigns
through preliminaries, conventions and
the vote itself . 31y 33

AIRLINE TAKES A RADIO FLIER

American Airlines goes against scme
advisors, makes a success out of its
midnight-morning music show ... 34

WHICH RATINGS ARE BEST?

The ARF committee out to find out
releases its second report. Diary-
recorder combination looks out in
front .36

THE MONTHLY TELESTATUS

BeT’s report of tv network shows,
stations on the air and all about them.
Tear it out for reference—the pages
are perforated : ... 55

ABC TAKES ITS TURN AT FILM BUYING

It pays $1.5 million for 35 top British
features, just a week after General
Teleradio had bought RKO 64

ZIV SALES GO NATIONAL

Film syndicator sets up new division
to sell to the nationwide advertiser .66

TRY ME ON FEE, SAYS WFMZ-TV

Suspended Pennsylvania uhf offers it-
self to FCC as guinea pig to test
subscription tv .. .. .. 70

departments

Advertisers & Agencies 33

At Deadline . .. .. . 7 Government
Closed Circuit ... ... 5 Iln :Ub_l'c Interest
n Review

i ! 2 2
Colorcasting . . . 3 Lead Story
Editorial 106 International
Education - 8 Manufacturing
Film - . 64 Networks
Page 10 o August I, 1955

‘Sometime’
committee now off until January. BeT
reviews the 84th Congress 72

For the Record . . ..

NETWORK-UHF PROBE SHELVED

investigation by Senate

LEGISLATIVE BOXSCORE

What the congressional session did
and didi’t do about radio-tv law-
aking EreErrEEesE A8 18 ad » <l 74

FCC STUDY GOES INTO GEAR

But only low gear. Comumnission puts
available staff to work on Jones, Plot-
kin reports. But there isn’t enough
money - bb'n B b PN 0)

PUSH FOR PROTEST CHANGES

Sec. 309 (c) amendment boosters try
to get bill through before Senate
adjournment. They hadn’t at press
time .. L. L 7S

ROCHESTER GRANT UPENDED

Court rules Gordon Brown's WSAY
should have been heard by FCC in
ch. 10 case. Big question: Will share-
timers WHEC-TV, WVET-TV be
kicked off the air until case is re-
solved? ’ 79

WKY-TV, COURTS GET TOGETHER

Oklahoma City station sits down
with judges, comes away with ‘carte
blanche’ 10 cover trials a¥s'wh 484

‘MONITOR’ PLUS TV URGED BY NBC

Network, not offering any deals, sug-
gests advertisers buy both weekend
radio show and participations on tv
magazine programming ea—_ 90

RCA'S BEST HALF YEAR YET

Mid-year sales, profit figures are well
ahead of 1954. This might be that

billion dollar year . . . 92
25 On All Accounts ... .. 24
70 Open Mike .. .. .. 20
18 Our Respects ... ... . 24
;T Personnel Relations .. 68

88 Programs & Promotion 94
g2  Stations .. .. 84
20 Trade Associations ... 88
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So what e i mawr Y Wielben,?

New study. ..

familiar happy ending (for WNEW):

SHARE OF AUDIENCE, NSI AREA OF 4,571,500 RADIO HOMES

8-WEEK AVERAGE, FEB.-MAR. 1855 - 8-WEEK AVERAGE, MAR.-APR. 1955
6 AM-12 MIDNISBHT : 5 AM-12 MIDNIGHT
SUNDAY THROUGH SATURDAY : SUNDAY THROUGH SATURDAY

wNEwI.I.I.‘ wNEwﬂﬂ-...

NETWORK STATION A NETWORK STATION A
1 B : :: " £ C

c : : B

February-Morch and March-April 1955 are the first two reports of o new and confinuing
survey of radio listening in 0 29-county area including Metropolitan New York,
conducted by A. C. NIELSEN COMPANY, "World's Lorgest Marketing Reseorch Organization.”

Represented by SIMMONS ASSOCIATES, INC. WN Ew

NEW YORK ... 1130 ON YOUR RADIO DIAL
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radio-active

Stay-at-homes are active radio listen-
ers too . . .

These stay-at-homes want top enter-
tainment and information as wusual.
Radio continues to give them the best
in entertainment and information be-
cause top radio programming takes no
vacation in summer. . .

And Spot Radio turns Radio-Active
stay-at-homes into active customers for
advertisers.
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WSB
WFAA™ i

KOA
WIKK
KPRC*

WIIM

KARK
KABC
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Atlanta

Dallas
Ft. Worth

Denver
Erie
Houston
Lansing

Little Rock
Los Angeles

EDWARD PETRY & (0., i~nc.

NEW YORK

NBC
NBC
ABC
NBC
NBC
NBC
; NBC
ABC
NBC
ABC

CHICAGO -

WISN Milwaukee

Minneapolis
ST iSf. Paul %

WABC  New York
WTAR  Norfolk

WIP Philadelphia
WRNL  Richmond
KCRA Sacramento
WOAI*  San Antonio

LOS ANGELES -

DETROIT -

CBS

NBC

ABC
CBS
MBS
ABC
NBC
NBC

ST. LOUIS -

KFMB San Diego
KGO San Francisco

KMA Shenandoah (lowa)

KTBS Shreveport
KVOO  Tulsa
ABC Pacific Radio

Regienal Network

*Also represented as key

TEXAS QUALITY NETWORK

SAN FRANCISCO

stations of the

. ATLANTA

CBS
ABC
ABC
NBC
NBC



CAPITAL TYPES #7

THE BUDGET WATCHDOG

Grunts when he slashes
appropriations (with a
short diagonal pencil
gtroke). Girls in the of-
fice find him lovable.
Rumored to be a Big Man
around the poolroom.

Advertigers in Washing-
ton who keep a watchful
eye on their own budgets
depend on WTOP Radio for
(1) the largest average
share of audience (2) the
most quarter-hour wins
(3)Washingtor’s most pop-
ular local personalities
and (4) ten times the
power of any other radio
station. No matter what
the size of your budget,
you can count on capital
sales results from the
Capital’s top station.

WTOP RADIO

Represented by CBS Radio Spot Sales
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IN REVIEW

THE FOURPOSTER

DELIGHTFUL, charming, tender.

Those are the adjectives that were brought
to mind by “The Fourposter™ as telecast on
NBC-TV's Producer's Showcase last Monday
evening. For the play was more a matter of
mood than of plot, a series of episodes in the
life of a married couple—their joys, their prob-
lems, their quarrels—set in their bedroom, with
the fourposter an ever-present witness and some-
times almost a participant in the scene.

The play opens on the couple’s wedding
night in 1890, when the young bridegroom,
complete with top hat, carries his white-gowned
bride over the threshold of their bedrcom. A
completely sentimental scene, this, with the
newly-weds’ shy embarrassment almost, but not
quite, overcoming their desire for each other.
The next scene, a little over a year later, is
pure farce. She is momentarily expecting her
first baby; he is in bed with all the symptoms of
labor pains.

Ten years later comes the battle royal, with
threats of separation and a tearful reconcilia-
tion. Next, comedy again, 4 a.m. and the

FOURPOSTER'S FULL CAST

anxious parents unable to sleep as they wait
for their 18-year-old son to come home from
a party. Then an emotional outbreak following
their daughter’s marriage as the mother realizes
she is losing her own youth. And finally, their
departure from their old surroundings, leaving
the room and the fourposter to another genera-
tion, concludes the play.

This slight, sentimental comedy is brought to
life by its cast, Jessica Tandy and Hume
Cronyn, who on tv gave a performance polished
and perfected by the show’s long run on Broad-
way. It is a tribute to their art that despite the
many times they have performed their roles
there was nothing jaded nor off-hand about
their tv interpretations. The close-ups, easy for
cameras but not possible in the theatre, gave
the viewers at home the definite feeling that
the stars were not merely acting but living their
roles for the 90 minutes of the telecast. The
thought occurred that it's too bad that all tv
casts can’t have two years of rehearsal before
the actual telecast.

The commercials were nearly as good as the
play, especially the song-and-dance sequence
to announce “The Big Change” in tv which the
new RCA Victor sets are creating, and the car-
toon explanation of the advantages of Ford en-
gines, which was colorful and comic as well as
instructive.

Production cost: Approximately 341,000

Sponsored by RCA and Ford Motor Co.
through Kenyon & Eckhardt on NBC-TV
as July 25th program of series telecast in
color and black-and-white every fourth Mon-
day, 8-9:30 p.m. EDT,

Cast: Jessica Tandy and Hume Cronyn.

Adapted for tv by Joseph Schrank from stage
play by Jan de Hartog.

Produced and staged by Hume Cronyn.

Television director: Clark Jones; associate di-
rector: Dominick Dunne; technical director:
Larry Elikann; music supervisor: Harry Sos-
nik; costumes: Lucinda Ballard; costume sup-
ervision: Guy Kent; scenic designer: Oftis
Riggs; lighting: Jack Fitzpatrick; makeup:
Dick Smith.

PALL MALL PLAYHOUSE

BY HEWING to the traditional “horse opera”
line and refusing to take a chance on shocking
their audience with any semblance of reality,
the producers of “Showdown at Sunset,” last

Wednesday's telecast on the summer Pall Maii

Playhouse series on ABC-TV, turped what

could have been a gripping psychological drama

into just another B picture.

The scene is the old West, where men are
men and guns the final answer to all problems.
The time, the 21st birthday of a rancher’s son.
The boy takes his girl to a dance; a stranger
tries to pick her up and becomes insulting
when the boy protests; the boy knocks him
down and finds himself scheduled to shoot it
out at Oak Hollow the next evenin